
ISSUES OF THE MUSIC INDUSTRY

Of course, while change solves problems, it can also create new ones, and that certainly holds true for today's music
industry. What are some of.

Often, they get a cut of the door after the venue and promoter expenses, which may be very, very little or
nothing at all. There tends to be some real misunderstanding of how much money up and coming musicians
can make at their shows. They are also sharing costs by heading out with other bands, looking for sponsors,
and yes, even signing deals with labels to help them meet the costs. Old barriers have vanished thanks to new
technology, and the playing field that was once one-sided now is more level than perhaps ever before.
However, there's one major disconnectâ€”playing live costs musicians money. Of course, while change solves
problems, it can also create new ones, and that certainly holds true for today's music industry. Sure, going
down to play your local venue for the 80th time is a piece of cake financially, but that a music career does not
make. It's a tough position to be in, but it's not insurmountable. With that avenue all but gone, just how can a
musician pay for touring? In the past, musicians were able to offset the cost of touring by selling recorded
music. Knowing how to manage these common occurrences can help you stay focused on your career. Merch
Sales - OK. They're working for you. You can name your favorite example now. To really build an audience, a
band has to go out on the road. And ok, social media is a big deal for musicians and really well managed
social media accounts can launch music careers. Even if things don't go as planned, remember to be polite and
gracious with everyone, as you may need their help in the future. It's been done. By Heather McDonald
Updated November 26, Today's music industryâ€”the "new" music industryâ€”is a pretty exciting place for
musicians. Musicians are taking weekend warrior approaches to touring so they can work during the weeks
and build an audience during the weekend. In most instances, there's no guarantee a review will be published,
but you can perfect your press skills and build a personal relationship with the writers who are fans of your
music. From trying to collect additional fees on music for which you've already been compensated, such as
with ringtones, to demanding that fans pay for a public performance license when listening to your music on
the radio, the actions of these companies seem more geared to fixing their own financial problems than
making sure you get your due. In other words, you can pick your own team, including managers, PR, agents,
and more. Making good money at shows is a process. The sad reality is that just because people are sharing
your viral video does not mean that they are buying tickets to your shows. There's no guarantee that the
crowds will pound down the door next time, but you can take steps to build buzz for that next show. The trick
is learning how to deal with disappointment and continuing to move toward your goals without getting
sidetracked. Musicians are battling the trap of becoming internet famous by pursuing offline promotion as well
and by leveraging the audiences who actually attend the shows.


