
ETHICAL ISSUES IN SALES

Ethical issues affect everyone. The difficulty for most of us is that while there may be an official company code, ethical
issues are dilemmas, the answers to which.

In some companies, such as IBM and Walmart, buyers are not allowed to accept so much as a free cup of
coffee from a seller. London: Mintel. From academics to astute businessmen, many people have studied the
relationship between making money and doing the right thing, and yet little agreement has been reached over
the matter. By understanding why having code of ethics is important and how that code impacts every level of
your sales team and your organization, you can lay the foundation for an ethical sales environment that
increases sales and fosters trust-based customer relationships. The Companion Encyclopedia of Marketing,.
Key Takeaway Salespeople are, for the most part, caring, ethical professionals. Being a consistent, reliable,
and always-helpful presence is how truly fruitful sales relationships are cultivated and maintained for years,
turning satisfied customers into devoted advocates for your product or service. One of the questions in this
field is how to sell things in an ethical way. Surprisingly, in one study, salespeople were less likely to engage
in exaggeration of their skills and abilities than were professors, politicians and preachers. Yet training alone
is insufficient. Google Scholar Donaldson, T. For these reasons, sales managers should develop close working
relationships with the human resources department. It increases customer trust and brand reputation. In this
chapter the aim is: to define ethics and the scope of ethical issues to consider how ethics might affect sales
operations to evaluate ethical relationships between salespeople and the company, co-workers, customers and
competitors to suggest managerial guidelines for ethical behaviour in sales. In the first issue, a customer owns
the information about their business. The consumer will feel like you care about the value you provide them.
They do face unique ethical challenges because of their job, including how to handle unethical requests from
customers and making sure that they know and follow all company policies for interacting with customers.
Subjectivity This is when an advertiser makes subjective claims about their products, as opposed to objective
ones that can be readily tested. Moreover, customers who have a high level of trust in the salespeople who
serve them are far more likely to become brand advocates, urging others in their communities and close circles
of family and friends to do business with your company. Some companies have the highest ethical principles
and stick to them in everything they do. Marketers will be transparent about who is paid to endorse their
products. Furthermore, what may be seen as unethical to one person may be considered normal practice to
another. This is a preview of subscription content, log in to check access. When salespeople focus purely on
meeting their quota by any means necessary, both the salesperson and their customers lose. Sales managers
have all the usual management concerns, such as fair hiring practices. It creates a team-oriented, customer-first
company culture. Google Scholar Mahoney, J. Another sales manager said when she and her salesperson
another woman sat down with a buyer a male , the buyer had pornography on his computer monitor. The point
was to encourage girls to love their bodies just as they were and not feel pressured to live up to a supermodel
ideal. It is possible to be profitable without being unethical. The difficulty for most of us is that while there
may be an official company code, ethical issues are dilemmas, the answers to which, in a business context,
may depend on conditions and circumstances as well as moral positions. Hold regular one-on-one coaching
sessions with sales representatives. In everything, therefore, treat people the same way you want them to treat
you Of course, this is a difficult subject to tackle because it is highly subjective and everyone has slightly
different ideas of what constitutes right and wrong. The company ran an ad that featured supposedly real
models. As long as the special request can be provided to anyone who asks for it, no law is broken. Lack of
Verification This is when an advertisement claims to deliver results without any scientific proof to back up
their claims.


