
CHOCOLATE MARKETING 4P AND 4C

Marketing mix is defined as the set of tactical marketing tools (4Ps) that .com/
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It can be a lot to keep in your head so lets put it down on paper to help visualize what is going on. Second,
each element of marketing mix contains countless variables. As the company plan, the promotions consider
the type of communication their customers prefer and through which channels they will be more receptive.
Now we shall discuss them one by one. You want to strategically place yourself in an accessible location
within a given market. The stores run at Petrol Pumps in India are convenience stores. Thus, you have to know
what type of customers you wish to target. First, the product is the peanut butter cup and every ingredient that
went into producing it, along with the packaging and design. Next decision relates to packaging. Development
of the 4C Model According to Annmarie Hanlon of Smart Insights , there are two 4C models within the
marketing domain which should not be confused with each other. As more knowledge about a particular topic
is made available, terminology evolves. Every product has four major stages: Introduction, growth, maturity
and decline. The Physical Evidence The 7th P : Physical evidence refers to the environment in which the
service is delivered, and the tangibles that help to communicate and perform the service. Trade names refer to
company names instead of product names. Consumer â€” The content should be focused on the customer and
not on you, the company. Convenience These days, people decide in favor of buying based on convenience. If
the companies sell these products and do not give you delivery and installation service. An example of the 4P's
marketing mix, as applied to the iPhone6, is illustrated below: What makes for an effective marketing mix? If
the product is given a price that undercuts cost to gain the market, then the company will be at a disadvantage.
Logistics Management: For smooth inflow of goods from manufacturer to ultimate consumers, there are many
backend operations which are performed by Logistics. Comparison Discounting Company writing earlier
higher prices along with current lower prices for comparison by the customers 4. Optional product-pricing
Optional extra, like stereo price extra in Alto Car 3. Fourth, to show the differences between services and
physical products, Booms and Bitner suggested the extension of the 4Ps framework to include three additional
factors: People, Physical evidence and Process. Economy pricing No frills and low price, like Indigo Air 5.
For instance, if you are in brick and mortar, you want your product to be in the buying path i. The students
perceive of their college on the basis of teaching and non-teaching staff attitudes. At the core of any marketing
effort is the product itself. The Place The 3rd P : Place is concerned with making available the products at a
place where s he demands. Specialty Retailers: These stores offer wide assortment in few product lines. For
most businesses, one or two elements of the mix will be seen as relatively more important than the others, as
illustrated below: Subscribe to email updates from tutor2u Business Join s of fellow Business teachers and
students all getting the tutor2u Business team's latest resources and support delivered fresh in their inbox every
morning. Geographical pricing Different prices in different geographies, like Indian Oil charges different
prices for petrol and diesel in different cities 4.


