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The simulation role-play exercises allow students to assume various roles within an organization and to
operate as representatives of different functional areas in order to assist in addressing specific ethical issues.
Most of these issues affect the reputation and success of the entire firm. Organizational factors : the role of
ethical culture and relationships -- Part four. Google Scholar Cohen, J. There will be a number of techniques
and material provided in class--supplemental to the textbook. Ethics Contributes to Investor Loyalty 1. Part
One provides an overview of business ethics and explores the development and importance of this critical
business area, as well as the role of various stakeholder groups in social responsibility and corporate
governance. Google Scholar Elm, D. Peterson and G. Class Format This course provides an opportunity to
explore new insights into key business issues. Ethical misconduct is a major business concern, and
organizations are under greater scrutiny than ever by stakeholders. Businesses must earn a profit to survive,
but these profits should not come from misconduct. Teams will develop and present a research study or an
approved case study on a topic of interest. Google Scholar Muncy, J. Individual factors : moral philosophies
and values -- 7. Google Scholar Dabholkar, P. If you do not take the exam, your grade is based on 1, points.
By focusing on the concerns and issues of today's challenging business environment, [the authors]
demonstrate that studying business ethics provides vital knowledge that contributes to overall business
success. Morris and A. Implementing business ethics in a global economy -- 8. K and S. The ethical
component of a corporate culture relates to the values, beliefs, and established and enforced patterns of
conduct that employees use to identify and respond to ethical issues. Research indicates that a majority of
consumers prefer companies that give back to society in a socially responsible manner. Ferrell OCFerrell unm.
Each team will summarize the business ethics issues for the company and identify the short term, mid-range
and long term recommendations to resolve the problems.


